ATLANTIC AUTHORING - SAMPLE INDEX

advertisements, 42-43, 93
advice, 130

agents, 118-119

all rights, 115

analysis, magazine, 33-37, 42—-43. see also market research

articles

copyright registration, 118

editing, 78, 146, 163-164, 167-169

format of, 146

humor in, 165

payment, 184-185

quotes, 157-158, 203-204

supporting documentation, 147-148

topics for, 198

to write or not to write, 109-110
assignments

appropriate sentences for a query letter, 99-100

asking for one, 178-179

exclusivity deals, 201-202

goal setting, 84

magazine analysis, 46

market analysis, 30-32

syndication, 215-216

topic ideas for, 18, 19-20
associations, 186-189, 192-193

audience, 37, 45, 46, 96, 164-165. see also market research

back-of-the-book material (BOB), 50-51, 198-200
bio, 65-66, 88, 133-134
BOB (back-of-the-book), 50-51, 198-200
breaking in. see also market research
exclusivity deals, 201-202
topics, 196-197
preparation, 195-196
what you need to know, 200-201
brochures, 95
business incorporation, 9, 10
business of writing, 7, 204-208. see also career
business writing. see copywriting
byline. see bio; clips
career
books and ghostwriting, 213-214
contributing editor position, 179-180
diversification, 191-192
drawbacks, 219-220
generalizing, 170
goals, 80-83
persistence, 129-130, 197
reputation, 66, 98, 105
specialization, 170-172
when to go full-time, 217-219
classes, 5
cliffhangers, 76
clips
credentials, 67-70
current, 71

for major magazines, 70
resubmitting, 126
sample articles, 69-70
columns, 96, 97, 208-216.
comfort zone, moving beyond, 79-80, 83
confidence, 91
consumer magazine market, 23
contracts
bios, 133-134
follow-up letter, 135
kill fees, 132-133
payment terms, 131-132
sidebars and photos, 134-135
warnings, 188-189
work-for-hire, 115
writing on spec, 137
contributing editor positions, 179-180
copyrights, 116-118
copywriting, 24
cost of starting your business, 6
courses in writing, 5
cover letters. see query letters; reprints
credentials. see clips
credits, 65-66, 88
deadlines, 69, 162-163
e-queries. see electronic queries
e-zines, 24, 25, 110
editing articles, 78, 146, 163-164, 167-169
editors. see also negotiating
contacting, 160-163
email addresses, 121-122
finding the right one, 45
following up a query, 124-126, 173
impressing, 95, 96, 159, 170
keeping track of, 128-129, 182
late payments, 185-187
masthead, 33-34
phone etiquette, 8
relationships with, 174-178, 181
warning signs, 188-189
edits to articles, 78, 146, 163-164, 167-169
electronic queries. see also query letters
attachments, 67
benefits of, 119, 122
drawbacks of, 119
email addresses, 121
format of, 54, 61, 120
electronic rights, 115
email queries. see electronic queries
essay market, 24-25, 50-51, 198-200
evergreens, 198
exclusivity, 201-202
expenses, start-up, 6
expertise, 80, 111
experts, 12, 44. see also interviews
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extensions, 162-163
fact-checking
interviews, 153-155
magazines that fabricate, 203-204
materials to provide, 169-170
source sheets, 147
faxes, 9, 122
fees, 131-132, 184-185, 188-189
filing. see record keeping
first North American serial rights, 103, 104, 105, 115
FNASR, 103, 104, 105, 115
FOB (Front-of-the-book material), 47-50, 115
formal letters, 54, 92
format of query letters, 54, 61, 67, 120
front-of-the-book material (FOB), 47-50, 115
generalizing, 170
ghostwriting, 213-214
goals, 6, 80-83
graphics, 64, 134-135, 147-148
health magazines, query letter tips, 63
humor, 165
ideas for writing. see topic ideas
incorporating, 9, 10
International Reply Coupon (IRC), 72
internet writing, 24, 25, 110
interviews
with celebrities, 151
conversation management, 155-156
exclusivity deals, 201-202
phone, email or in person, 149-150
preparation, 149, 152
quotes from, 157-158, 203-204
recording and verifying facts, 153-155
transcripts of, 147
introductions, 92. see also leads
invoices, sample second notice letter, 186
IRC, 72
kill fees, 132-133
late payments, 185-187
lead time, 43
leads
guestion, 60
statistic, 58-59
“"that's what", 60
tie-ins, 59
working title, 61
Zimmerman, 57-58
legal issues. see contracts; libel; taxes
letters, formal, 54, 92
libel, 200, 203-204
literary magazines, 24-25
literary techniques, 77
long-term goals, 81-82
magazines. see also market research
analysis of, 33-37, 42-43

guidelines, 27, 29
health, 63
lead time, 43
literary, 24-25
mastheads, 33-36, 121
trade, 23-24
women's, 63, 203-204
market analysis. see market research
market research
advertisements, studying, 42-43
exercise, 46
magazine analysis, 33-37
media Kits, 41-43
print resources, 26-27
tone and style of magazine, 39-41
web resources, 26, 28-29
marketing, 89-90. see also market research
mastheads, 33-36, 121
media kits, 41-43
model release forms, 147-148
movie rights, 115
multiple topic query, 94, 95
negotiating
contracts, 131-134, 140-142
edits, to articles, 167-169
practice exercise in, 142-146
reprint fees, 140
writing on spec, 137
networking, 186-189, 192-193
new publications. see start-ups
New York Times, Tasini v, 138-139
offerings paragraph, 63-65
one-time rights, 104, 115
online writing, 24-25, 110
openings. see leads
organizing. see record keeping
payment
considerations, 184-185
contract terms, 131-133
for reprints, 101-103, 106, 140
warning signs, 188-189
persistence, 129-130, 197
personal stories, 50-51, 198-200
phone etiquette, 8, 116
photography, 64, 134-135, 147-148
pitching a story. see query letters
plagiarism, 116, 117
poetry, 24-25
pre-queries, 180-181
press releases, 15-16, 89, 156
professional affiliations, 186-189, 192-193
published work, 104, 105
puns, 60
query letters. see also clips; electronic queries; leads
audience, 37, 96
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bio, 65-66
competition, 202-203
components of, 53, 61-63
confidence in, 91
format of, 54, 67
less is more, 89
multiple topics, 94-95
offerings paragraph, 63-65
opening, 54-57
practice exercises for, 30-32, 99-100
pre-queries, 180-181
samples, 73-74, 221, 222, 223, 224
shortcuts, 73-75
simultaneous submissions, 113
specificity in, 12
style, 73-75
synopsis, 61, 62
techniques, 77
by telephone, 116
what not to do, 89-93
when not to send, 114
question leads, 60
quotes, 156, 157-158, 203-204
record keeping, 126-127, 182, 204-207
recycling an article, 107. see also reprints
referrals from editors, 66
registering for copyright, 118
rejection, 78-79, 80, 81
reprints
examples that sell, 102-103
markets for, 110
rights to, 115
payment, 101, 102, 103, 106, 140
querying for, writing a cover letter, 102, 104
reselling your published work, 101
versus rewriting or spin-off, 102
rights, 103, 115
sample letter, 106
reputation, as a writer, 66, 98, 105
reselling your articles. see reprints
reusing an article, 107-110. see also reprints
revising. see editing articles
rights, 103-104, 110, 115. see also contracts; copyrights
sample articles, 69-70
SASE, 71-72
second serial rights, 115
self-addressed stamped envelope (SASE), 71-72
self-syndication, 211-213
selling your work. see query letters; market research
short-term goals, 80-82
shortcuts, 73-75, 180-181
sidebars, 134-135
simultaneous submissions, 113
skill development
goals, 84

magazine analysis, 46
market analysis, 30-32
query letters, 99-100
syndication, 215-216
topic ideas, 18, 19-20
source sheet, 147. see also fact-checking
sources, 44, 89-90
spec writing, 136-139
specializing, 170-172
speculation writing, 136-139
spin-offs, 107-110. see also reprints
start-up expenses, 6
start-ups, writing for, 190-191
statistic leads, 58-59
stock photos, 64
story ideas. see topic ideas
style, 73-77, 166-167
syndication, 96, 97, 208-216
synopses, 61, 62
targeting. see audience
Tasini v New York Times, 138-139
taxes, 204-208
techniques, literary, 77
telephone etiquette, 8, 116
television rights, 115
thank you notes, 96
topic ideas
deciding whether to write, 109-110
generating, 11-12, 59
popular topics, 14-15
practice exercises, 18, 19-22
press releases, 15-16
slanting, 17
sources of, 13, 44-45
web resources, 16
trade magazine market, 23-24
transcripts, 147. see also fact-checking; interviews
TV/motion picture rights, 115
US Copyright Office, 118
visuals for articles, 64, 134-135, 147-148
websites, 24, 25, 68, 110. see also reprints
women's magazines query letter tips, 63
work environment, 8
work-for-hire, 115
working title, 61
writer's ad, 93, 94, 110-111
Writer's Market, 13, 26
writing courses, 5
writing what you know, 11-12, 80. see also topic ideas
Zimmerman leads, 57-58



